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VERBAL VIOLENCE IN PROMOTIONAL VIDEOS ON YOUTUBE (A CASE OF ADE
LONDOK’S YOUTUBE CHANNEL)
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dilakukan oleh Ade Londok. Dalam penelitian ini peneltti menggunakan pendekatan kuantitatif untuk mengetahui
kuantitas atau jumlah kekerasan verbal yang terdapat dalam video promosi Ade Londok di Youtube. Hasil
penelitian yang telah dilakukan peneliti melalui metode analisis isi dengan menghitung data menggunakan uji
reliabilitas antar coder, dapat diketahui bahwa kekerasan verbal terbagi menjadi lima kategorisasi yang telah
dioperasionalkan yaitu asosiasi pada hewan, eufemisme, hiperbola, umpatan, dan disfemisme. Berdasarkan uji
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1. BACKGROUND

The changing times also affect technology, many things become practical and fast. It has a huge impact on
human life. The development of information technology that occurs in the current era of globalization aims to
facilitate, accelerate, or provide convenience in communicating and make it easier for people to receive
information. Social media is one of the achievements of information technology. The popularity of social
networks is growing every year. Social media is an online environment. On average, all things are done online
through social media, both in the form of applications and websites on smartphones.
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Social media makes it easy for users to participate, share, and create a work where the work will be
distributed to a wide audience. Online social media has brought many changes to humans in terms of personality,
creativity, socialization, and intelligence. Social media is also very useful for everyone, because people think that
social media can take people away and bring benefits to some people. In addition, social networks are no longer
only used to convey messages to people who are far away, but have now become entertainment media, social
media, lifestyle media, business media and also media that have educational meaning.

Youtube is the container or platform with the most users in Indonesia, as indicated by the data in the image above.
This social media, which has many fans in Indonesia, has the characteristics of users aged 16 to 64 years who are
recorded on the system. Youtube owns the percentage of the popularity of 88%.
Marketing h digital, especially on social media, is a technique in
a more specific ial media utiki
attention. Where
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their products wi
(Chaffey & Fiona
YouTube

duct and service in
attract consumers'
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donesian people to
enliven this platform by uploading funny videos, S to things that are trending in Indonesia, or videos
that give opinions about things, all of which can be up d if they do not violate the rules.

Researchers use content analysis because this method is one of the methods in the discipline of
communication. This study relates to the verbal communication used, namely in verbal violence contained in the
promotional video conducted by Ade Londok. Content analysis is also used to systematically find out the contents
of one of the new media types, namely Youtube, which will be studied in this study. In quantitative content
analysis, research icit material, wherein this study i communication in
the form of verba e promotional video by Ad information above,
the authors are in ing Verbal Violence in Pro Londok Youtube
Channel
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Verbal violence occurs on purpose, but in reality, it is mainly done unconsciously or unintentionally. This
happens because people sometimes do not realize that what they are doing is violence. After all, they think it is
normal and only a joke.
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2.2 Promotional and Marketing Business Ethics
Marketing a company or industry product requires an effective promotion strategy. In order to market it, a
marketer must develop an effective communication program aimed at the consumer to communicate the
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information that the company has and is designed to produce the product or the industry. According to Kennedy
and Soemanagara, in the study of marketing communication, effective and efficient promotional activities can be
included as part of the concept of mixed marketing communication (Marketing communication mix) (Kennedy
and Soemanagara, 2006). Promotional ethics is part of business ethics. Business ethics refers to the study of the
moral aspects of economic and business activities. Ethics as a study or study is a philosophical ethic or part of
philosophy. While ethics as practical is applied ethics which is a guide to behaving like a certain moral community
(Alma, 200:134)

The mas it i of the contexts of
communication. g news and seeing
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communication ith a high number
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the masses or the general public. Communication whoS&istribution is carried out by audio or visual transmitters
is another meaning for mass communication. Another submission by McQuail (2011: 98) the function of
spreading information or messages symbolically to the general public and scattered and heterogeneous is mass
communication carried out by a group in an institution and has technological tools such as newspapers, radio,
films, television and so on.
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2.4 Youtube

A video site providing various information in the form of audio-visual that can be relied upon in this day
and age is YouTube itself. The provision of the Youtube site is intended for audiences who have an interest in
searching for information through audio-visual media. Apart from its primary use, audiences can also upload
videos to Youtube, which can later be watched by the public at large (Putra & Patmaningrum, 2018:9). The
emergence of new interests in the community where these interests or habits create profits in the form of income
for active users who participate. The emergence of this new habit is the effect of the high number of youtube users
in Indonesia. Apart from its primary function, getting a profit is also a function that the community feels, where its
primary function is to create fame.
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3. RESEARCH METHOD
In this study, researchers used a quantitative approach to know the quantity or amount of verbal

violence contained in Ade Londok promotional video on Youtube. The use of the positivism paradigm
in this study is to find out violations of the ITE Law through verbal violence in Ade Londok
promotional video on Youtube and what verbal violence is contained in the video. This study aims to
determine the frequency of verbal violence in promotional videos conducted by Ade Londok on social
media Youtube. Researchers only focus on certain words that contain verbal violence that is mentioned
repeatedly. This is because researchers use content analysis. Therefore, this type of descriptive research
is expected to d of verbal \i Ip explain verbal
violence On Ad i
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repetition of wo
the indicators i
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carried on. Thus,
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4. ANALYSIS AND DISCUSIION
4.1 Research Result
The researcher calculated the data using measuring instruments or coding sheets, which were calculated

manually by each coder. The advantage of calculating data manually is that the computed data will rarely make
errors or errors in calculating data, compared to using machines or computers. The error in question is an error that
occurs in the com lication system, namely an error in the grouping of calcul word categorizations
because, in the ¢ is a lot of vocabulary that y the machine or
computer system. shortcomings, namely in te implementation of
data calculations. culating data is much longe chine or computer.
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What is done is to determine the indexer (additional assessor) and analyze the hardness using the indicator
items that have been made to be compared with the results of the researcher's analysis. Then the results are
recorded using a coding sheet and seen whether each of these indicators has a high level of reliability or not. In
conducting the reliability test, the researcher used the Holsty Formula as follows:

2M
CR=Nivn2
Information:
CR = Coeficient reliability
M = Number of statements approved by researchers and other coders
N1 = Number of units coded by the researcher

N2 = Number of

which exceeds the
minimum reliability score of 0.7 or 70%, w that occurs on the promotional video in Ade
Londok YouTube channel has a reliability number 0% of the tested sample, which represents the entire
population. From the reliability test that has been carfied out by the researcher, it can be concluded that the
measuring instrument or coding sheet, which has been categorized into five namely association on animals,
euphemisms, hyperbole, swearing, and dysphemism, has reliability in measuring verbal violence that occurs on
the promotional video in Ade Londok YouTube channel. Where the measuring tool used produces the same
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After the inter-coder reliability test was conducted, the most verbal violence belonged to the first coder
(Faza Tazki Aula), with a total of 143 verbal cases of violence in all samples. Meanwhile, the verbal violence that
appeared on the second coder (Nabila Ukhti) was 142 times. In addition, as many as 4 videos of the 5 video
samples studied were inter-coder approved. Meanwhile, only four videos were not approved between coders. The
difference in the agreement can be seen in the graph above with the lines between coders that do not meet each
other on October 9 2021. In addition, it can also be seen in the graph above that verbal violence the highest was on
September 17 2021, and the lowest was on October 9, 2021. The number of verbal violence calculated between
coders has a relatively small difference, if the total verbal violence of the first coder, which amounted to 143 times,
is reduced by the rbal violence of the second coder, which amounted to 141 times, a difference of 1 time or
0.35% of the tot i . Furthermore, the
researchers wante y association with
animals, euphemi ad been calculated
between coders.
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Figure 4. 2 Frequency Diagramof Verbal Violence Categorization in Ade Londok Youtube Channel
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Figure 4. 3 Percentage of Verbal Violence in Ade Londok’s Youtube Channel
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Source: (Inter-Coder Data Calculation Results, 2021).

The intensity of verbal violence in the promotional video on the Ade Londok YouTube channel shows a
significant amount. From the entire sample of promotional videos studied, the euphemism category ranks first as
verbal violence that appears most often in Ade Londok promotional video with 57 times or 40%. Therefore, most
verbal violence contained in the promotional video on Ade Londok YouTube channel is a euphemism. In the
second position, the verbal violence often used by Ade Londok in his promotional video is dysphemism. With
occurrences of 36 times or 25,20%. Furthermore, in the third position in the category of swearing with 21,5
rounded to 22 occurrences or 15.10%. Then, the hyperbole category became verbal violence, taking the fourth
position with 21 o nces or 14.70% and the last position is association on animals wi currences or 5%

4.5 Relationship
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few reasons to maintain etiquette on the internet. (2019: 128), there are ten chapters of the Social

Media Code of Ethics that must be obeyed in the virt orld. This Social Media Code of Ethics regulates three

things: prevention of crime and protecting personal safety, prevention of law violations in cyberspace, and respect
for copyright. However, in this study, two factors include reasons for maintaining ethics on the internet or social
media, which are as follows:
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and in writin ite, reasonable, and correct lang . This is important
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offense is po t on social media, there is sion. On the other

, there are facial expression something.

gh posts will deal with cing other people,

edia should not be done o he National Police

g hate speech numbered S sign for netizens.

Netizens sho spreading information. D a legal impact on

yourself.
Ade Lo

apply in society,

urlow in Nasrullah
rk (network), or it
n the cyber world.
he communication
here are at least a

ted the norms that
n social media can
be imitated by mi violence. This can
cause the moral de the content on Ade
Londok Youtube ch i e regional language,
which the governmen k did on his YouTube
channel, there were m le in the video such as
shopkeeper staff and so o h was indirectly shown to
the competitors of the bu opkeeper staff who was a
woman.Therefore, Ade Londo mentioned article and must be
sanctioned or punished according t ontained in the ITE Law, Article 45
paragraph | Chapter XI concerning Crimi ds, "Everyone who fulfils the elements as
referred to in Article 27 paragraph (1), (11), (111), and (IV) shall be sentenced to a maximum imprisonment of six
years and a maximum fine one billion rupiahg.

are that what he was do
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5. KESIMPULAN

Based on the results of research that has been carried out by researchers through content analysis methods
regarding Verbal Violence in the promotional video on the Ade Londok YouTube Channel by calculating data
using an inter-coder reliability test. Therefore, from the research data that has been processed, the researchers
draw the following conclusions:
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1. Referring to the research question that the researcher has determined as the focal point of the study, namely
what verbal violence is in the vlog game sample. After doing the research, verbal violence is divided into four
categorizations that have been operationalized, namely association on animals, euphemisms, hyperbole,
swearing, and dysphemism.

2. The researcher wants to know the amount or frequency of verbal violence in the promotional video sample on
Ade Londok YouTube channel. Based on the between-coder reliability tests that have been carried out, it can
be concluded as follows. the data has a high level of reliability, which exceeds the minimum reliability score
of 0.7 or 70%, where verbal violence that occurs on the promotional video in Ade Londok YouTube channel
has a reliability number of 0.8 or 80%. Where the measuring tool used produces the same findings, namely
the same 4 prgmotional videos from the two coders and only one video is not inter-coder approved.

a. Average ielence appeared 1, 2021 to October
21 2021. e 4 er 17 2021 entitled
'‘Eweuh [ otional video with
the most dading Mang Oleh'

nks first as verbal
or 40%. Therefore,

violence that appea ost ofte al v
most verbal violence contained in th dl video on Ade Londok YouTube channel is
euphemism. In the second position, the verbal§¥iolence often used by Ade Londok in his promotional
video is dysphemism. With occurrences of 36 times or 25,20%. Furthermore, in the third position is the
category of swearing with 21,5 rounded to 22 occurrences or 15.10%. Then, the hyperbole category
became verbal violence, taking the fourth position with 21 occurrences or 14.70% and the last position is
assosiation on animals with 7 occurences or 5%.
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